BCO IDEAS COMPETITION 2026

Solving tomorrow’s challenges, today

The BCO Ideas competition challenges young professionals, aged up to 35, to present bold, innovative

solutions for the future of workspace. The competition provides a unique opportunity for emerging talent in

our sector to showcase their intelligence and ideas to the BCO community and wider workplace industry.

Entry requirements

We ask entrants to respond to one of the below
challenges, within their submission:

« The impact of Al on work and design

How is Al reshaping how we design, build,
and work?

o Retrofit vs. new-build

With most building stock already in place,
how do we deliver sustainable buildings
viably without demolition?

« Circular economy at scale

How do we move beyond pilots to embed
circularity across materials, supply chains,
and value?

« Values vs. specifications

What does good look like beyond technical
specifications? How can we align values to
design and operational principles?

We recognise that some ideas will address
more than one of these topics, but we ask
entrants to pick a central topic that their idea
aligns most closely with.

Entrants are asked to submit a maximum of
1,000 words within the provided template,
explaining their idea including, but not
limited to:

« What: your idea is and what
problem/challenge is it addressing

« Why: your idea going to transform the
future of workspace

« How: your idea be implemented within the
workplace

Images or diagrams to help explain your idea
can be submitted as additional materials
alongside your 1,000 word entry.

Please include your name and full contact
details on the form, including the title of your
idea as well as a short synopsis.

The entry form can be found via the BCO
website and should be submitted by email to
mail@bco.org.uk.

Please note:

« This is an individual competition and
submissions must be submitted individually
rather than from groups.

« The competition is open to non-members,
with winner required to join BCO NextGen
as they progress through the project.


http://www.bco.org.uk/nmsruntime/saveasdialog.aspx?lID=457&fileName=Submission_Form_2023.pdf
http://www.bco.org.uk/nmsruntime/saveasdialog.aspx?lID=457&fileName=Submission_Form_2023.pdf

Why enter?

A re-imagined programme with more support and real
impact

Backed by the BCO community with award-winning training from Ginger Leadership Communications,
this refreshed programme is designed to turn strong thinking into industry-shaping ideas that support

best-in-class workspace for people, planet and UK PLC. What’s new this year is a clear pathway from ideas
to action, with greater structure and visibility throughout.

What finalists can expect

All finalists will benefit from enhanced support from day one, including:

A structured development journey

A three-day training programme focused on ideas formation and storytelling
 1:1 guidance from Ginger Leadership Communications

Mentoring from industry leaders and previous finalists

This initiative offers a powerful platform to showcase your ideas to both the BCO and the wider workplace
industry.

Big ideas deserve a big finale

Finalists will present their ideas at a TED-Talk-style event in October, attended by BCO members and
industry professionals. For the first time in the project’s history, the winning idea will progress into a
newly launched BCO Incubator, which will help transition an ideas into a reality.

This is a standout opportunity to build confidence, grow your network, develop high-impact ideas and take
a meaningful step forward in your career.

OFF GRID

DO WE REALLY NEED A ZOMBIE APOCALYPSE T0 BE SELF SUFFICIENT?

Social value in the built environment is pushing office life in London

to new heights. But what about depths? How can we better utilise the
space below our feet to help foster community & sustainability. OFF
GRID looks to dig deep & invest in a subterranean environment that
provides social & sustainable value.
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Key competition dates and information

Launch:

e Tuesday, 12 May 2026
Deadline for Submissions:

e Monday, 15 June 2026
Finalists revealed:

e Wednesday, 1 July 2026
Public Speaking training:

e Day 1: Thursday 30 July 2026

e Day 2: Thursday 13 August 2026

e Day 3: Thursday 27 August 2026
Finalist Showcase event:

e Thursday, 22 October 2026

ey

Judging Criteria:
e Creativity + innovation 25%
e Idea originality 25%
e Deliverable and scalable 25%
e Environmental and social impact of

proposal 25%

We want to stimulate diverse thinking from
all disciplines across the industry and
encourage members and non members
from all sectors to enter.

REGEN Leases

Turning Rent into Positive Impact

What is a REGEN Lease?
Astandard commercial lease plus a loyalty
sch the planet and community.

Rent rebate.

1. Commitment

+Dccuplers formally opt into CarbonLegacy by pledging to
measure embodied nmon in l.lull' fit-out pmhm and
reinvest the sai projects.

120 (tonnes CO2e)
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Embodied Carbon &
Social Impact Report

2. Legacy Credit Calculation

+Sustainability eansultants help set & verified
carbon baseline, and any savings are convertod
into Legacy Credits based on tonnes of COZe
saved and a tailored reinvestment value.,

Off

Community Hitchen
Progress Report

3. CarbonlLegacy App

«A digital platform tracks carbon savings, displays
earned credits and connects Occuplers with local
community groups seeking funding or suppart.

Morthlands School
Garden Project
Progress Report

Track and
Browse
Investment

A destination For restoration and productivity
BTG . . *

Projects
4, Reporting and Certification

~The app uncmn ESG-rendy reports and provides
with

schemes like BHE!&M‘ 'WELL and LEED.
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